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marketing processes are most cheaply and effectively
carried out on a large scale, whereas the typical farmer
produces only a small output.
Secondly, the heterogeneous output produced must,
generally, be sorted into grades, and, if possible,
classified according to standards previously laid down.
Consumers and producers can be brought together with-
out this service, but usually not so effectively. Some
housewives prefer only the highest quality produce,
the most flawless apples, for instance, or meat from the
best fattened cattle, while others willingly accept
blemished apples or less high quality meat, if they
can obtain it for a lower price. Both producer and
consumer gain if these preferences can be met. Grading
is desirable for all products which are not produced to
exact specifications, in uniform quality, so that raw
materials other than agricultural, such as coal, may
require it, but it is not necessary for industrial products,
which can be turned out uniformly similar to one
another.
Thirdly, the raw material produced by the farms
may often need processing or manufacturing, A part
of this processing, that of plant products into livestock,
is, as we have already seen, always performed on
farms, and is included in agricultural production, and
not in marketing. Some agricultural products need
no further treatment; thus milk is still often sold to
the consumer untreated and loose, eggs as they come
from the hens, and fruit and vegetables raw more often
than tinned. Many, however, need additional process-
ing. Thus wheat must be ground into flour, and the
flour made into bread ; meat must be slaughtered at a
butcher's or an abattoir, and sometimes undergo